Over a decade into the 21 st Century, marketing education is still striving to move into the new market-place paradigm both in the classroom and in the business world. Marketing educators understand the challenges and are engaging in profound approaches to serve the diverse markets. In this first special issue of the Atlantic Marketing Journal on innovations in teaching, the editors have defined 'innovation' with a broad stroke and include both traditional and non-traditional settings as well as delivery techniques that have increasing the speed and channel of information dissemination .
The Atlantic Marketing Journal received over sixty manuscripts in response to the Innovative Teaching special issue call. All of the submissions presented creative teaching strategies, but only nine articles were selected for this first special issue on innovative teaching. The 2013 Axcess Capon Innovation in Teaching Award was given to Bruce Robertson and Kevin Kelly for their article Operating a Very Large-Section Hybrid Principles of Marketing Class at a Public University: Lessons learned over 10 years. They provided an evolutionary perspective on the introductory principles of marketing course by chronicling their adaptions to class size, administrative demands, accreditation requirements, technology explosion and a multi-tasking audience in their efforts to teach a large number of students in a resource-constrained environment.
The incorporation of innovative technology into the classroom was the focus of three manuscripts. 
Dedicated to bringing down the high cost of college education
Founded by Noel Capon, professor of marketing at Columbia Business School, AxcessCapon is a small publisher of world-class marketing and account management textbooks. Our goal is to provide high quality learning tools for students and professors of marketing without charging prohibitive prices. 
Congratulations to Bruce Robertson & Kevin Kelly of San Francisco State University on receiving the 2013 AxcessCapon Award for Innovation in Teaching

